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Acreage Loxahatchee Rotary Club and Project SMART Present: 

Alcohol Prevention Poster Contest 
 

• Design a poster with a message that encourages teens to be alcohol free and/or educates them on 
the negative effects alcohol has on a teen.   

• Contest is open to all 6th – 12th graders in Palm Beach County. 

• Poster size: No larger than 8 1/2” X 11”.   

• Color: any color. Please note: reproduction may only be in black and white. 

• Posters are due Monday, May 10, 2010.                                                                                             
Email or mail your submissions with your entry form to John Thomas:  

 Jot.JohnThomas@gmail.com  
 P.O. Box 1106  

                       Loxahatchee, FL 33470 

• The winning entry will receive a $50 gift card to Pascalli’s Italian Ristorante in Loxahatchee and 
have their poster reprinted in the Seminole Ridge High School Fall Sports program.  Second and 
third place winners will receive a Project SMART gift bag full of items totaling over $25.  Top 
entries will be honored at an awards ceremony on May 19, 2010 at 6:30 pm at Pascalli’s Italian 
Ristorante. 

All entries become the property of the Acreage Loxahatchee Rotary Club and Project SMART.  No entries will be returned. 

 

The Do’s:  

1. Keep the poster images positive. 

2. Include one of the following messages on your poster: 

• The Acreage Loxahatchee Rotarians celebrate you!   
We are proud of the healthy choices our students make.   
The clear majority of SRHS students are alcohol free.  

• Proud, Accomplished, and Powerful 
The Acreage Loxahatchee Rotarians congratulate the many SRHS students who do 
not let alcohol get in the way of their hopes and dreams. 

• Have you heard? Most SRHS students do not drink.  The Acreage Loxahatchee 
Rotarians congratulate the healthy choices our students make. 

 

The Do Not’s: 

1. Do not use alcohol bottles or alcohol company names in your poster.   
(We do not need to advertise for the alcohol companies.)   

2. Do not use scare tactics (i.e. no car crashes, grim reapers, etc.) 

 


